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GREAT VALUE TASK SEATING HAS
A NEW NAME, it’s called ‘Joy’.
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Orangebox’s continuous ergonomics research has defined the
form, contours and proportions of Joy’ so that irrespective of your
own body shape, size or level of function you select one thing you
can take for granted, is

THE SUPREME COMFORT OF ‘JOY’.
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You will find ‘Joy’ at work if you excel at what you do.You know
the phrase ‘bad craftsman always blame their tools’. At Orangebox
we have a simple goal -

TO PROVIDE OUR CUSTOMERS WITH THE BEST
TOOLS POSSIBLE.
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We believe we have achieved this and wanted you to know
how pleased we were. So we called our new task chair ‘joy’.



ORANGEBOX PRODUCTS ARE SMART, [

AND FOCUSED ON BRINGING INNOVATION TO REAL MARKET NEEDS.
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We worked hard to ensure that we brought our core values;
not only to the design of Joy’, but perhaps more importantly
to it's FUNCTION, COMFORT AND IT’S INTERFACE.




If you design a chair that's succinct and clear in it's design you
allow the specifier to determine the

PERSONALITY THAT WORKS FOR THEIR
DESIGN SCHEME.
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We manufacture over 3000 task chairs a week and have been
doing so for over 25 years now, so we justly believe we know a
thing or two about task chairs. One thing we know above all else is the absolute need to produce

AN INTUITIVE CHAIR THAT’S QUICK TO ADJUST AND
EASY TO USE.




At Orangebox we don't make furniture we offer solutions.Yes ‘Joy’
has five wheels, a seat and a back, a pair of arms; so at one level it's
the same as the rest. We aim to redefine this class of task chair.

NO OTHER PRODUCT OFFERS THE VALUES OF JOY’ AT
THE PRICE POINT OF ‘JOY’.
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JOY’ HAS A SUCCINCT PRODUCT FAMILY
and part of this is a great visitor chair which shares
the design language of the task chair.
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OPTIONS KEY:
Standard - @
Optional - O

Not available - N/A

II_,.—lll—!:
JOY ol JOY 02 JOY 03 JOY 04 JOY 05 JOY 06
SWIVELTASK CHAIR SWIVELTASK ARMCHAIR COUNTER CHAIR COUNTER ARMCHAIR VISITOR CHAIR VISITOR ARMCHAIR
SYNCHRONOUS MECHANISM o o () ) - -
DUAL SEAT ZONE o () () o s —
SLIDING SEAT ) O O ©) —_ —
HEIGHT ADJUSTABLE ARM - [ — o _ =i
SLIDING ARMPADS — © —_ O — —
BLACK NYLON BASE fitted with 60mm castors () o o o —_ —_
ALUMINIUM BASE fitted with 65mm castors O ® @) O —_ —_
CASTORS ® o N/A N/A B -
GLIDES O O o [ = o
BLACK FRAME — — —_ = o ®
LIGHT GREY / DARK GREY / CHROME frame - - —_ - O O
TWO TONE UPHOLSTERY O O O O O O
LUXURY UPHOLSTERY with ‘Joy’ stitch detail (Std on Leather uph) O O O O O O
UPHOLSTERED BACK SHELL fabric only O O O O O O
BOOK ONE BOOKTWO

The operating instructions are stored in  and we're very serious about the use of a

a prominent position on the back of the little light humour to engage the reader to

chair and in keeping with the Orangebox  follow them - ergonomics, user training can

way of doing things you have a choice of be a dry subject.We feel that you have to

the cover on the booklet. be as inventive as possible to help motivate

\ You will find that we have approached people to break poor postural habits and
N~ the internals of the booklet in a fresh way  get real value from there ‘Joy’.






